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SGECC 2018 Best Practices Awards Nomination Form

	Nomination Instructions

	1. A 350-500 word description must be included for each criteria selected; supporting materials and web links strongly encouraged.
2. Selection of nominees: 
a. Winners will be selected from the nominations in November by an advisory panel of 11 industry experts. 
b. While not a condition of the award, it is highly recommended to attend SECC's 2018 Consumer Symposium: Transforming the Customer Relationship on January 22, 2018 in San Antonio, TX. SGCC will profile the winners with individual case studies detailing the five programs throughout 2018.
3. The inaugural Best Practices Awards will recognize five electricity providers (of all types, including energy retailers) across five distinct categories: 
a. Consumer Education: Best in education or communication to consumers around smart energy technologies or programs. 
b. Consumer Engagement: Exemplary level of participation in technology adoption, utilization (e.g., demand response) or a program related to energy engagement. 
c. Culture Transformation: Evidence of significant shift toward increased customer centricity in an energy-related organization. 
d. Smart Energy Innovation: Introduced a new consumer energy technology, application or technique related to energy engagement or distributed generation. 
e. Underserved Markets: Consumer engagement product or program that has successfully penetrated an underserved market segment.
4. Send completed nomination to SECC at secc@smartenergycc.org by October 20, 2018. 


	Nomination Form

	Name of Nominated Organization
	

	Name of Contact within Organization
	

	Contact’s Phone Number
	

	Contact’s Email Address
	

	Name of Nominator (if different)
	

	Nominator’s Phone Number
	

	Nominator’s Email Address
	

	Consumer Education

Any organization that sponsored or authored a communication or education piece aimed at consumers on a subject related to energy engagement. 
Instructions: Please included details on a specific campaign or set of materials produced, description of audience(s) and reach (numbers), educational objectives of the piece(s), author(s) and contact info and description of outcomes. Bonus points for testimonials or exceptional success stories.

	


	Consumer Engagement
An organization that has achieved adoption of or engagement with a smart energy technology, program or behavior by an exceptional number of consumers. 
Instructions: Please include a description and visual of the product or thing that has been adopted in addition to the time period of consumer engagement activity, a description of audience(s) and reach (numbers), and the objective of the product or thing and how one engages with it. In addition, details for a key contact person, funding for initiative and a description of outcomes would be helpful. Bonus points for testimonials or exceptional success stories.

	


	Culture Transformation
A customer-facing organization in the energy/energy technology field that takes three or more specific actions to reorient its culture toward a more customer-focused operation. 
Instructions: Please include a description of the organization, mission, size, etc., actions taken (e.g., internal training, reorganization, customer participation in business planning, consumer board member, etc.) and why (e.g. foundation of or strategy behind change). In addition, scope of impact (no. of employees attending trainings, participation rates, etc.), length of time period of culture transformation and description/evidence of outcomes would be helpful. Bonus points for testimonials or exceptional success stories.

	


	Smart Energy Innovation: 
An organization that has come up with an innovative product, tool or approach to increase consumer energy engagement of broad industry and/or societal benefit. 
Instructions: Please include a description of innovation, the objective of innovation, the audience and desired impact, the description of reach (if applicable) and authors/inventors.

	


	Underserved Markets
An organization that has achieved adoption of or engagement with a smart energy technology, program or behavior within a special underserved segment of consumers. 
Instructions: Please include a description and visual of the product or thing that has been adopted, a definition of need – i.e. reasoning for taking on the project despite being underserved, the time period of engagement activity and a description of audience(s) and reach (numbers). In addition, details on the objective of the product or thing and how one engages with it, a key contact person and a description of outcomes would be helpful. Bonus points for testimonials or exceptional success stories.
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