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The Energy Engagement Challenge:

The Answer:
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Success Story: PG&E’s SMB Outreach TG

Save up to $9,999.99 by switching to
the rate plan that's best for your business.
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Dear Jobn Sample,

We've recently taken a Look a1 your rate plan for Service 1D Number 9999999999, and ¥'m glad
10 tall you that our rate analysis based on your Nstoric anergy use has shown your uld by
saving up to $9,997.99 & year o enargy costs.

How? PGAE has & variaty of rate plans fer and our rate analysis has plan that
tould be more beneficial for yours. You'll sae real savings when you switch from A-1-TOU PDP to

=S Proactive

may have.
Regards,

Custamer Retationship Mirager

Preferred

Together, Building
p a Better California
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The Energy Engagement Challenge:

Consumers use technology all day,
every day — is energy any different?

The Answer:

Leverage it to engage them in an
energy journey
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MY HAPPY HOME!
®78° @40%

ComEd. Energy Efficiency Program

Up to $100 rebates on select Smart Thermostats
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Theme 3: Find the Next Step for the Already
Engaged SRS S

The Energy Engagement Challenge:

ldentifying actions and investments
that make sense for each consumer

The Answer:

Leverage what consumers have
already done to make logical
suggestions
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Success Story: OG&E Electric Vehicle
Qutreach

b OGSE
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Say what? OG&E customers can save $10,000 off MSRP on a new 2017
Nissan LEAF? That's right! But this is a limited-time offer that will only last
through June 30 so hurryl Go to oge.com/events to learn more and find out
what Nissan dealerships in Oklahoma are participating to this special rebate.

Know your market

Reach the right consumers

Remove barriers

o Like (D Comment 2> Share
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The Energy Engagement Challenge:

Overcoming upfront capital cost

The Answer:

Become a partner that helps
consumers invest
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Theme 5: Make Participation Easy,
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The Energy Engagement Challenge:

Thinking about energy takes too
much effort and time

The Answer:

Make energy-related actions easy
(or automatic)
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CUSTOMER SATISFACTION
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Return-on- convenience
investment info Already engaged

consumers

Upfront costs

Tech-based solutions
A
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